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EPG Project

• EPG Research and Trial Project 2008-2010

• NAB FASTROAD Sponsored

• iBiquity & manufacturers participated

• Culminated in market trial of EPG
1) Over HD Radio broadcasts

2) On the web



Goals of Session

• Expose RadioTech thought leaders to EPG

• Explore Benefits of a national EPG service

1) Neutral Host

2) Rising tide lifts all boats?

• Explore “How?”



Background

• TV has an EPG infrastructure

1) TV Guide, newspapers, on-screen cable/satellite

2) Program-oriented service, ergo
program-oriented EPG content –

program names, synopses, schedules

time-shifting support

• Radio has no EPG infrastructure…



Background

• Radio has no EPG infrastructure

1) No common EPG service to consumers

2) No consistent EPG content management at 
stations

3) No EPG transport/presentation protocols

4) No EPG end-user technology



Background

• Why bother?

1) NAB saw enough interest to fund EPG trial

[more on that in a moment]

2) iBiquity sees EPG as a feature that can help drive 
HD Radio functionality into wireless devices

3) Digital arms race…



What EPG Does

• A rising tide lifts all boats…



What EPG Does

• A rising tide lifts all boats…

1) EPG presents broadcast radio as a service

2) Listeners see the choices on the radio “dial”

3) Makes radio more “sticky” as a service

4) Makes stations more “sticky” individually



What EPG Does

• James Cridland observed:
There are DAB receivers that let people tune by 

program service name
Gets rid of old-fashioned tuning by frequency

Finding Supplemental HD Radio channels
(HD-2, HD-3…) is hit-or-miss
Tune by frequency, then must wait to acquire station, then 

wait to acquire supplementals- depends on receiver 
implementation

Major UK stations have joined to use one radio player
“Cooperate on platform; compete on content” (Skip Pizzi)



What EPG Does

• “Why are we not doing this?”
James Cridland talking about how Radioweave.com 

“uses net data and disaggregation to create a powerful 
new service”
RadioTech Summit June 3, 2010

• “Why are we not doing this?”
David Maxson talking about how cooperation among 

broadcasters on Radio EPG can boost radio as a service
RadioTech Summit, at this very moment 



What EPG Does



What EPG Does

• Radio is local

• Radio is free

• Radio is diverse
Content

Geography



EPG Ecosystem 



EPG Adoption 

• USA: Satellite radio providers subsidized receiver 
development

• Hong Kong: DAB broadcasters gave away radios 
to get initial market penetration

James Cridland RadioTech Summit, June 3, 2010

• Why? 
To beat the “chicken and egg” problem

• EPG has a chicken and egg beater…



EPG Ecosystem 



EPG Ecosystem 

Questions? Comments? Dialog

• What are the value propositions for EPG?
Broadcasters

Consumers

CE Manufacturers

• The radio broadcast industry is the most 
apparent champion of a universal EPG service

What will broadcasters be willing to do to make it 
happen?



EPG for Radio

Thank You!      David Maxson david@isotrope.im


